
Analysis of Local Bus Markets
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Background
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US=4.9%

NJ=11.5%

Transit share 

(commute trips) NJ bus share= 60%

Source: BTS



Background & Timeline
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Background & Timeline
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Phase I

Phase II

Phase III



Project Objectives
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Broad Methodology 
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Survey Preparation
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Questionnaire
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Includes trip-related and rider-specific questions



Paddles and Assignment Sheets
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Training 
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Park StandFindPrepare

Board Approach



Onboard Survey
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Origin Destination

A Trip is from an origin to the destination. All trips combined is a Run.

Trips and Runs

14



Post-Survey Work
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Learning Experience

16



Accomplishments to Date
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Riders’ HH Income (from Phase I & II)
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Riders’ Race (from Phase I & II)
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Riders’ HH Vehicles (from Phase I & II)
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Dependence on bus (from Phase I & II)
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Traffic Impact
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CO2 Emission from Diversion to Cars
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Total Annual CO2 Emission (MT)
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Annual CO2 from a car is 4.6 MT







Benefits and Uses beyond the Project
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Benefits and Uses beyond the Project
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Benefits and Uses beyond the Project
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Benefits and Uses beyond the Project
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Benefits and Uses beyond the Project
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Modes of Customers 

Traveling to WORK

During COVID

Percent of Customers Traveling to WORK 

at least once per week

During COVID in April & June 2020
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Percent of Customers Traveling in June that Self-Identified as 

Essential Workers
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Percent of Customers Making a Work Trip 

that Own 1 or 0 Autos

Percent of Customers Making a Work Trip 

with a Household Income Less than $75,000



Questions
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